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2. Feedback and Practice
3. Review

Copyright© 2026 UNHOOP Co., Ltd . All Rights Reserved.



1. Mock Test

- HAMBEEIIONT. BRCEBOER AR ALEARBDEA L. R
' EEZ D OEMICE L TIEADC ENTE B,

The mock test will start now.
R ITUOE 9,

The teacher will grade each of your

answer out of b.
SAEMNSE R CRBE RS L XY,

The result will be sent to the chat

box after the mock test.
HERIIBREAEROE., Fyv Mo nEd,
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Reading: O/5 [for practice: ]
Q1:0/5
02:0/5
03:0/5
Q4 :0/5

\ Total score : O/25 J




A Quieter Time to Shop
Shopping can be difficult for people who are sensitive to bright lights and

loud sounds. Some supermarkets now offer quiet shopping hours for these
customers. Some customers choose supermarkets that provide these
special hours. In this way, they can do their shopping more comfortably.
During quiet shopping hours, the stores lower the lights and stop

unnecessary announcements.




Your story should begin with this sentence:
One Saturday, the Sato family arrived at a supermarket just
before its quiet shopping hours began.

1 [ M| 11 E— — —
Let’s try shopping At the checkout counter
during the quiet hours. [ :

| Quiet
| shopping ||
startsin |
| 5minutes |K=Y

7
.
.
| .
i -

=1 Ten minutes
later




1. Mock Test

\\

Please answer to the questions.
BRICEZEL TLEE L,
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2. Feedback & Practice

Your score is---

Check the chat box!—
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2. Feedback & Practice R«

\\‘

HalLELED

EBHOICE WY TE SRR

B2 WHRBR P K EAF ISR AICE 2T, BEWVIFEHLWEEDLH Y X9, — DR —/1N—7 —

Ty b TE, ZOL D BEDIZDHICEHDIBEWYRREZZITTWEYT, @raE VWEEZRITTL

BR=NWN=2—=7y b EBEIEHLVWET, COLIICLT, 2OELLITLVIREICEVWVYHNATEE
9, OB BEVYRRICIE, EITBBEEZREBL. TELENBOEZ LSO £,
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2 Feedback & Practice

Q1. How can some customers do their shopping more comfortably?

RXICEDE, —HORIFEDLDICL TLYIREICEWVGATE LT,

A Quieter Time to Shop

~~Some supermarkets now offer quiet shopping hours for these
customers. Some customers choose supermarkets that provide these

special hours. In this way, they can do their shopping more comfortably.

By choosing supermarkets that provide quiet shopping hours.

shopping hours ICE L T choose % choosing ICZEZ %,

.@ HowADZEZLZDT [by+ B Z{EL. AXD these special hours % quiet
up;
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2 Feedback & Practice

Q1. How can some customers do their shopping more comfortably?

RXICEDE, —HORIFEDLDICL TLYIREICEWVGATE LT,

A Quieter Time to Shop

~~Some supermarkets now offer quiet shopping hours for these
customers. Some customers choose supermarkets that provide these

special hours. In this way, they can do their shopping more comfortably.

@,

Try again!

.@ HowADZEZLZDT [by+ B Z{EL. AXD these special hours % quiet
up;

shopping hours ICE L T choose % choosing ICZEZ %,
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2. Feedback & Practice

Sentence to start with :

One Saturday, the Sato family arrived at a supermarket just before its quiet

shopping hours began.
' [T 1

Let’s try shopping —

during the quiet hours.

Mrs. Sato suggested that they try
shopping during the quiet hours.

—

| Z

Quiet
shopping
starts in
5 minutes

IRENAIIFEIESE LD suggested that + £5E

+ B DRI TRT
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2. Feedback & Practice

Ten minutes later, their
daughter was choosing some
apples under the dimmer
lights. She looked relaxed in
the quieter store.

109> IBIZEESHDOBBBO T O %
/Ufb\ibf: BHRIENTELEWLTWL
%¢§%T\\L7L:o

EITRDITENTBEEITH was choosing, R7=-Bd 59 h B IREEIL looked + R
§

relaxed TXRT,
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2. Feedback & Practice

At the checkout counter ﬁ/ At the checkout counter, their

daughter was helping to put
the groceries into a bag. Mrs.
Sato was pleased with the
quiet shopping hours.

/

Y

LT, BIFE-T-2xRICAND D= F
TEoTWE LT, EEIAITEIEZEWVY
FFEICHmEL TWE L7,
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@,

Try again!

Your story should begin with this sentence:
One Saturday, the Sato family arrived at a supermarket just
before its quiet shopping hours began.

1 [ M| 11 E— — —
Let’s try shopping At the checkout counter
during the quiet hours. [ :

| Quiet
| shopping ||
startsin |
| 5minutes |K=Y

7
.
.
| .
i -

=1 Ten minutes
later




2. Feedback & Practice

Q3. Some people say that stores today are too noisy. What do you
think about that?

\\‘

SOERBENLTEDLEIADBVET, bhllds > BLETH,

| disagree. Music and
announcements can give customers
useful information. Many people
also enjoy a lively atmosphere while
shopping.

|l agree. Loud music and repeated
- announcements can make shopping
tiring. Stores would be more
comfortable if they were quieter.

BHTT, AEATOIEPOB YRS N2 ERK

Al BIEBENGEDINT 5 ENDY £ puiry  maompmpntis. 2ICETOBRE

JEADE - EFRD LD, L WIRBICHRSTL & D, EZRBRZEATEEFS. BYHDICEDOALE
ASEELEADE NET,

xR, BFX, PleE-THSPOEREZY R —FL LS5 !
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2 Feedback & Practice

Q3. Some people say that stores today are too noisy. What do you

think about that?
SOEIFENALTETLAEEHO>OADVET, HEIFESBRWETH,

Try again!

xER, FX, fleE->-THSPOERZY R —-FL &S !
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2. Feedback & Practice

Q4. Toay, more businesses are trying to serve customers with
different needs. Do you think this will become more important in the
future?

B, SFIFLHE—X2FOBICHIOLED ETHEMEZ TWET, INIXTFRE S
ICEEICRAERBWVWET A,

\\\

Yes. More customers want services No. Small businesses cannot offer a

that are easy for everyone to use. special service for every need. Low
Businesses that meet these needs prices may remain more important
will attract more people. to most customers.

T, HICE->THFELNPLTWVWH—EXEZKD B WWZ, NEHRDEIZ, IRTOZ—X(THERR
EANEZ TWET, SFIFHR—XITHRADETE YU—EXRZHETCZTIHA, ZLDEICE ST,
L LU EBCDEEREDONT T, TN DO AN EEL T ELD LNEE A,

xR, BFX, PleE-THSPOEREZY R —FL LS5 !
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2 Feedback & Practice

Q4. Today, more businesses are trying to serve customers with
different needs. Do you think this will become more important in the

future?
BE, SFIFLEZD—XXZHEIBRICHLLED ETAH5RENMEZ TWET, INITFEEES
ICEEICRAERBWVWET A,

Try again!

xER, FX, fleE->-THSPOERZY R —-FL &S !
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